CASE STUDY

iIPhone App Marketing

INTRODUCTION

Matsvei Tsimashenka introduced his first iPhone erotic photo collection called “bOObies” to the world in January 2010. Soon after the
release of “0OO0bies” his second app “iStrapless” also hit the App Store. The apps were incredible success and reached respectively #12
and #28 of Paid Apps in US App Store. Now Matsvei continues to please iPhone and iPod Touch users with the quality collections of explicit
photoshots released under the newly created brand iCandyApps.

As “bOObies” was Matsvei's personal debut on the mobile application market he decided to employ experienced Apalon team to develop
and market his app.

CHALLENGES

There were a number of major problems that we had to tackle during our work on the project:

Intense competition: At the moment of “bOQObies” creation the App Store was already bulked with thousands of photo and video apps
featuring 17+ content. The real threat to get lost among numerous competing titles that invaded the market brought our team to finding
innovative sure-fire ways to outperform the competitors.

New to market: That was the first Matsvei’s mobile venture and he required App Store specific knowledge sharing and transition from
professional consultants.

Apple’s censorship: As Apple’s censorship policy towards "objectionable content" on the App Store has always been notorious for its

capricious and tight nature, we had to ensure that all the materials content displayed in the app, icon and screenshots comply with the
Apple’s standards and requirements to avoid rejections, lost time and related expenses.
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CASE STUDY: BOOBIES iPHONE APPLICATION APALGON

MARKETING ACTIVITIES

The client was provided with a range of iPhone App marketing services effective for the promotion of 17+ app. The most important part of
activities included work on the project before app’s submission to the App Store and consulting the client on related issues. As far as the
content of the app is concerned, our ultimate goal was to offer the users most explicit materials they could find on the App Store and not to
cross the line of Apple’s restrictions. Thorough attention was paid to the design of the app, its icon and name selection. These are the first
factors that influence purchasing decisions of iPhone users browsing through the App Store and we wanted to make sure none of them could
go past Matsvei's app. After deliberation, we decided on the most catchy and telling name available — “bOQbies”.

Today we can be sure that we made the right choice as great number of customers was drawn to the application iTunes page thanks to its
memorable title and design matching the name. Other activities including but not limited to optimization of the app description, keyword
research & implementation, screenshots selection were performed before introduction of the application to the App Store. We drove a
substantial portion of initial downloads by placing ads within network of apps enough to outbid competitors and rank application in category
day one. Additionally we implementing the system for cross-promotion of Matsvei's apps thus straightening their position at the market.

RESULTS
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e B e —— % “bOObies” was successfully approved by Apple and became a hit from the very
first day it appeared in the App Store. The app reached #12 of the U.S overall
paid apps chart just in a couple weeks after its release. Matsvei went on vacation
at the sunny beach shortly.

TESTIMONIALS

I’'m grateful for support, consultation and assistance of Apalon. That’s mostly because of their excellent
work and creative decisions that app showed great results and reached top of the rankings. Specialists from
Apalon made my App Store experience smooth. Their professionalism and expertise are really impressive.

Matsvei, Creator of “bOObies”
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