
CASE STUDY

CLIENT
Sunstorm Interactive, founded in May of 1995 by Anthony Campiti as game development studio, is 
best known as the developer of the run away hit Deer Hunter. Deer Hunter was the number one 
game in the country for three months in 1997, shocking industry experts, and spawning a new 
gaming genre - the hunting simulation. Sunstorm continued with its success, developing over 40 
different games which have sold in excess of 6 million units worldwide. 

In 2009 Sunstorm returned to the game development business with a whole series of amazing 
iPhone games with the goal of delivering 10 portfolio games to the App Store. Sunstorm Interac-
tive turned to Apalon, experienced iPhone App Marketing agency seeking assistance in promoting 
the series of their iPhone games with the first game being Real Deer Hunting. 

CHALLENGES
There were a number of major challenges that we faced as we started work on the project:

       Tough competition: There were already several decent ambassadors of the hunting genre on the App Store including best seller 
Deer Hunting 3D by Glu. Besides, several hunting simulations were coming out along with Real Deer Hunting so the goal was not to be 
lost among numerous other hunting titles and general game titles and outperform them. 

       New to market: While being experienced game developer, Sunstorm was publishing an iPhone game for the first time and required 
App Store specific knowledge sharing and transition from professional consultants. 
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TESTIMONIALS

         Real Deer Hunting is the first game for the iPhone and iPod platform developed by Sunstorm so I was quite 
new to all the App Store stuff. Thus I decided to turn to the help of the people who have expertise in the matter 
and after a small research I found Apalon. We got started on our marketing efforts a little late so I was a bit 
nervous about everything going well. But once I got to know Apalon’s team better all my worries vanished as the 
quality of work and attention to every tiny detail they showed from the very start and throughout the entire game 
promotion process was really impressive. During first two weeks after the launch the game showed up in TOP50 
games on App Store. A dedicated manager assigned to my account was constantly keeping me informed by explain-
ing every step we took and answering all my questions. I would recommend Apalon to anyone seeking professional 
and reliable company providing iPhone marketing services. 
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CASE STUDY: REAL DEER HUNTING iPHONE GAME

RESULTS

   Real Deer Hunting gained wide media exposure and was covered by 20+ 
game related online media news and review sites such as TouchArcade.

   The game was well received on forums and generated buzz on twitter.

   Real Deer Hunting was awarded a banner from Apple in Hot New Games 
section and Best Fishing and Hunting games special section.

   The game reached #53 position in the TOP 100 Overall rankings and #4 in 
Simulation Games category and continues to rank well.

Anthony Campiti, CEO, Sunstorm Interactive Inc

MARKETING CAMPAIGN
Premium Marketing plan by Apalon was selected by the client and enriched with additional services such as video trailer creation and 
game communities management service. The game was polished during the series of consulting sessions before submission to the Apple 
App Store. App Store specific marketing steps were performed including the creation and optimization of app description that sells and its 
translation to 5 major languages. Massive and targeted PR campaign targeted at gaming, iPhone apps and hunting news resources was 
held during first two weeks of the launch. All of the press coverage was followed with social media buzz generation activities in order to 
spread the message across additional social channels.

Communication of the news and gathering feedback from social media was accomplished daily. Smaller but still important activities like 
delivering in-app traffic from Apalon applications, involving YouTube and App Store app reviewers, selection of proper screenshots and 
press-kit formation and others were accomplished and resulted in overall success of the application on the App Store. The dedicated 
account manager was just an email away and was reporting daily to keep the Client in loop with the latest happenings.
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